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HI? roesuck

At Roebuck, we value speed, clarity, and sharp instincts. We move
with purpose, adapt quickly, and navigate challenges with a strong
strategic core. Every project is approached with focus, intelligence,
and creativity. We're built to perform, not just to look good.
Founded on the beliet that meaningful connections are built
through thoughttul collaboration, Roebuck is a dynamic agency
dedicated to helping our clients thrive in an ever changing
landscape. Our team is made up of passionate experts who
combine insight, creativity, and a relentless drive to achieve results.
We're not just chasing goals. We leap boldly toward them, ensuring
that your brand stands out and succeeds. Let us show you how we
can help you navigate your path to success with purpose and
precision.




OUR

ROEBUCK COMMUNICATIONS (2016 - PRESENT)

Roebuck was founded in October 2016 as a full
service creative and strategy agency. Inspired
by the roebuck deer, a symbol of awareness,
agility and forward movement, the agency was
co tfounded by protfessionals with deep industry
experience across digital marketing, global
agency networks, production and development
sectors. This diverse foundation allows Roebuck
to approach every challenge with both
strategic depth and creative precision.

Lz

Over the years, Roebuck has partnered with a wide
range of leading local and global brands, building a
strong and trusted client porttolio that includes Uber,
Save The Children, Amishee, Ispahani, Pran RFL, CDL
Group, Dekko Isho Group, GSCC Network, Sylhet Sixers,
Burger King, Foodpanda, IDLC, Doctors World Wide,
Dhaka Bank, Pubali Bank etc . With a team driven by
insight, collaboration and results, Roebuck continues to
help brands cut through the noise, connect meaningftully
with their audiences and grow with confidence in an ever
changing marketplace.



TAWFIQUL ISLAM
MANAGING PARTNER

A marketing and brand strategy professional with over 10 years of
experience, with a strong foundation built at Asiatic & Ogilvy &
Mather (Global) working on multinational brands and integrated
campaigns across regional and international markets. This global

agency exposure developed deep expertise in strategic planning,

creative excellence, and end-to-end campaign management.
Leading strategy and business growth while personally bringing
experience of working with major global and regional brands
including Uber, Pepsi, 7up, Microsoft, Save the Children, Burger King,
Foodpanda, IDLC, Dhaka Bank, Pubali Bank, Pran-RFL Group, Ispahani,
CDL Group, Dekko Group, Sylhet Sixers (BPL), and Klubhaus etc,
delivering impactful brand and digital-led marketing across local and

international markets.

QUAZI ZULYADAIN ISLAM
BUSINESS PARTNER

A communications and brand strategy professional with over 12
years of experience, with a strong foundation shaped at
Euroconsult Mott MacDonald, progressing to Communications
Specialist and contributing to large-scale initiatives including the
Bangladesh Delta Plan 2100. Since founding Roebuck in 2016, he
has led strategy and business growth while delivering high-
impact brand and integrated communication campaigns for
global and regional clients including Uber, Burger King,
Foodpanda, Ispahani, Truefitt & Hill, CapitaLand Developers
Limited, Dekko Group, Klubhaus, Sylhet Sixers (BPL), Save the
Children, GSCC Network, Doctors World Wide and UNFPA.

MEET THE MANAGEMENT

MAASHED R. ABDULLAH
BUSINESS PARTNER

After graduating from Indiana University Bloomington, | have spent
over 22 years with Dressmen Ltd, my family’s ready-made garment
manufacturing business. My experience spans production, quality
systems, compliance, HR, logistics, and sales & marketing, with a
strong focus on brand development and international market
expansion. | have worked with global brands including Levi's, Dockers,
Nautica, Tommy Hilfiger, Marks & Spencer, Tesco, and ASDA, across
markets such as the USA, Canada, UK, Germany, Turkey, Korea, and
India.

Beyond RMG, | am involved in MF International (agro-based
production), TravelPoint (IATA-accredited corporate travel services),
and Roebuck Communications (360° advertising agency), contributing
mainly to strategic marketing and financial planning.




GROWTH

TIMELINE

2016 2017 2018 2020 2023 2026
FOUNDED MAJOR BRAND GRAND PRIX AWARD GLOBAL OUTREACH TEAM & CAPABILITY NEW LOCATION
Born with a clear belief. ONBOARDING EXPANSION

: Early recognition for
To move fast, think smart, Marked our shift from a

and build work that  small setup to a serious
performs. creative partner by
launching Uber in
Bangladesh.

delivered. Winner of
Grand Prix award for
Interactive Digital Ads.

work that stood out and

A space built for speed,
collaboration, and
whatever comes next.

Adapted, evolved, and
continued delivering
during a volatile global
period while paving the
way for a strategic
merger.

Adapted, evolved, and
continued delivering
during a volatile global
period.



SKILLS

We are a full service marketing agency

built to handle everything your brand
needs.From strategy to execution, if it is
marketing, we do it.

Capability Area

Key Skills and Services

»»

Brand and Business Strategy

Brand positioning, brand purpose and vision, consumer
research, market and competitor analysis, customer journey
mapping, go to market planning, product and pricing
strategy, brand architecture, communication strategy

»

Creative and Content
Development

Big idea and campaign concepts, copywriting, art direction,
visual storytelling, scriptwriting, storyboarding, illustration,

character design, content ideation

»>

Graphic, Ul and Visual Design

Brand identity, logo systems, brand guidelines, social media
design, print and publication design, packaging, POS
materials, Ul and UX design, website and app design,

presentations and pitch decks

»

Digital Marketing and

Performance

Social media marketing, paid advertising, Google and Meta

ads, influencer strategy, content calendars, SEO and SEM,

CRM and automation, lead generation, pixel and conversion
tracking, performance optimization

»»

Video, Motion and Production

TV commercials, digital videos, reels, animation, product
shoots, lifestyle shoots, studio and location production, post
production, editing, sound design

»>

Media Planning and Buying

Media strategy, digital and traditional media planning, TV
radio print outdoor buying, programmatic media, influencer
buying, sponsorships, negotiations and reporting



SKILLS

We are a full service marketing agency

built to handle everything your brand

needs. From strategy to execution, it it is
marketing, we do it.

Capability Area Key Skills and Services

»>

. . . Brand activations, events, roadshows, mall activations,
Activation and Experience

sampling, pop ups, trade shows, experiential marketing,

Marketing

campus campaigns, guerrilla ideas

»>

. . Press releases, media relations, crisis communication,
Public Relations and

corporate communication, thought leadership, influencer

Communication and journalist outreach, brand reputation management

»»

Retail branding, merchandising, trade promotions, POS

Retail, Trade and Shopper

materials, dealer programs, in store communication, sales

Marketing

enablement tools, channel marketing

»>

Data Analyfics and Campaign reporting, ROl tracking, A B testing, brand

health tracking, consumer insights, social listening,

Optimization . N
conversion optimization
Technology and Website and landing page development, ecommerce, Al
))) . tools, CRM and loyalty systems, marketing automation, AR
Innovation

VR, microsites, interactive campaigns

»>

Clieni Service cmd Projeci Account management, strategic consulﬂng, project

planning, budget control, vendor management, timelines,

Management quality control, growth planning



Creative Work Samples
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We have developed a complete
brand logo and brand guideline
for Chhuya Frozen Foods, ensuring
a strong, consistent, and
recognizable brand identity.

The logo design reflects the
brand’s core values of freshness,
quality, and trust, while
maintaining a clean and modern
look that stands out in the frozen
food category. The visual
elements are designed to be
versatile, making the logo
eftective across packaging,
digital platforms, retail branding,
and promotional materials.

Along with the logo, we created a
comprehensive brand guideline to
maintain consistency in all brand
communications. The guideline
includes clear instructions on logo
usage, color palette, typography,
spacing, background applications,
and do's & don'ts, ensuring the
brand is represented accurately
across every touchpoint.
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We have developed a complete brand
logo and brand guideline for Chhuya
Frozen Foods, ensuring a strong,
consistent, and recognizable brand
identity.

The logo design reflects the brand's
core values of freshness, quality, and
trust, while maintaining a clean and
modern look that stands out in the
frozen food category. The visual
elements are designed to be versatile,
making the logo effective across
packaging, digital platforms, retail
branding, and promotional materials.
Along with the logo, we created a
comprehensive brand guideline to
maintain consistency in all brand
communications. The guideline includes
clear instructions on logo usage, color
palette, typography, spacing,
background applications, and do's &
don'ts, ensuring the brand is
represented accurately across every
touchpoint.

This brand system helps Chhuya Frozen
Foods build strong visual recognition,
communicate reliability, and establish a
professional presence in a competitive
market, while allowing flexibility for
future brand growth.
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CHHU?A

Grow your business with
Chhuya Frozen Food Limited

We have developed the
official website for Chhuya
Frozen Foods, designed to
reflect the brand’s values of
freshness, quality, and tfrust.
_ Va The website features a clean
A and user-friendly layout that
— clearly showcases the

e product range, key product
digital touchpoints.
With responsive design and
S T T T T

information, and brand story.
It follows the established
WEBSITE brand guidelines to ensure
smooth navigation, the
()l!l l’rﬂducls Chhuya frozen food is the Websi’re he|ps creqdte s'I'rong
gon e Gk induslry‘s #1 frozen food choice
iy ndoaand s customer confidence, and
i ' increases overall brand
awareness.

Dive into opportunities with Chhuya, the ulttmate frozen fish bra -E n-ﬂ' ring a wide array of
frozen food! Whaether you're a wet market vendor, a fra chl £ 0N r part of the HEJII ECA
Industry, Chhuya's diverse salection of frozen fish opons doors to hus- ess prowth, Explors the

depths of success with Chhuya and make waves In the frozen foed market?
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Roebuck Communications
partnered with DG Healtheare to
build a complete brand identity
system. From crafting the core
i | y logo and its usage guidelines to
developing a unitied brand
strategy, we ensured the brand

stands out with clarity and
BRA“D consistency. Our team designed

the full visual language including
GUIDELI“E color palette, typography, graphic

elements, and application across
DG HEALTH CARE stationery and brand assets. This
comprehensive brand guideline
lays the foundation for DG
Healthcare's strong, protfessional,
e, 6N and trustworthy presence across

always use the full e
e, | MHealtnCare _ all platforms.

In cases where the \“;;: -.\»."_'*\.H ' 17 i . b
Mark is getting lost il e o
against the b y
background, : H ) ; -
the white version mHeolthcnf e

\'\ .

can be used.

|
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Handwritten Typography

A flowing, connected signature-style version of the wordmark. This logo introduces a sense
A flowing, connected signature-style Slor e rdmark
of playfulness and fluidity. It's perfect for storytelling, new product drops, lifestyle content

and moments where the brand wants to express warmth and creativity.
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Roebuck Communications
collaborated with Bosphorus to
craft a distinctive and modern
brand identity for the online-first
clothing label. From shaping the
core logo and defining its usage
rules to building a cohesive visual
language, we developed a full
brand guideline that reflects

~ BOSPHORUS
BRA" D Bosphorus' conl’igmﬁo;og foshic?n
GUIDELINE the color ayatom, Spogranhy

standards, graphic elements, and
branded applications tailored for
digital retail. This comprehensive
guideline equips Bosphorus with o
strong, stylish, and scalable
identity across all online and
oftline touchpoints.

ulturally
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CHIPS TVC
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Roebuck partnered with Ispahani
Group to launch Mighty Chips'
“Game On" campaign and TVC. The
idea brought Bangladeshi batting
powerhouse Nazmul Hossain Shanto
on board, officially marking the start
of Game On. Through the
campaign, Mighty Chips introduced
Shanto as its brand ambassador
and rolled out the launch across
multiple platforms.

Insights

3-second views- 4,449,579
Engagement 57,641



For World Motorcycle Day, we
created an Al-generated film for
Yamaha Motorcycle Bangladesh that
positions Yamaha beyond mobility, as

YAMAHA a lifestyle. Through strong visuals and
emotional storytelling, the film
MOTO RCYCLE captures pride, passion, and
connection, showing Yaomaha not just
as a ride, but as a symbol of identity
DAY Al OVC and freedom
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I— “1! ™ 1|

Lessde f B ¢ Insights

3-second views- 2,062,371
Engagement 70,414




DHAKA,
YOUR UBER HAS ARRWED

LAUNCHING

DHAKA, |
YOUR UBER HAS

The campaign aimed to introduce
Uber to a smartphone using mass
audience untamiliar with the
brand. Recognizing concerns
around security and trust, Roebuck
addressed the gap between Uber
and the community by positioning
it as an urban "friend" rather than
just a service.



@ foodpanda
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During the Cricket World Cup
2019, the excitement in
Bangladesh was at its peak
Foodpanda brought
irresistible offers to the table,
joined by their new brand
ambassador, the one and
only, Tamim Igbal.

FOODPANDA
WORLD CUP
CAMPAIGN

& foodpanda & foodpanda

b .
. e . R
y | < A %
’.
5 ' .. v :-f 2
* . ==il.= |
- — -
= gLINME
iy -y




BPLETEAM
SYLHET SIXER

Sylhet Sixers entered BPL 2017 as a
brand built from the ground up. The
challenge wasn't visibility, it was
identity. While other teams leaned
info aggression, we chose a.smarter
route. We shaped the Sixers around
the true values of cricket:
sportsmanship, class, and respect for
the game. Every touchpoint reflected
that mindset, positioning Sylhet Sixers
as a team that didn't just play cricket,
but represented its spirit.
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ALVI JEWELLERS | . oo hesocd
COLD FOR e S
GOLDE" and inspire viewers to embrace the
MOME"TS joy of new beginnings.

aimed to shed light on these issues




$ suzuxi ’! |

THE NEW

$ SUZUKI

N

SUZUKI GIXXER
& GIXXER SF

BORN OF
GREATNESS

$ SUZUKI

NEW STYLING L g
& AERD DYNAMIC DESIGY

This OVC followed the parallel
journeys of Shakib and Rakib, each
chasing greatness in their own
way. Through their stories, we
showed how their motorcycles
acted as trusted companions
symbolising the patience, h

work, and passion require

move forward and achie



BEST USE OF MOBILE

DIGITAL
AWARD

BURGERKING
= | POHELA
BAISHAKH
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In Bangladesh, culture is key to
connecting with the community.
The brand wanted to resonate
with Pahela Baishakh while
maintaining its international
standards. Roebuck was tasked
with striking the perfect balance
between cultural relevance and
global appeal.



RFL Furniture, a leading
household name in
Bangladesh, partnered with
Roebuck to connect with the
audience for International

FURNITURE Notang how ofen e
Noticing how often people mix
y languages while speaking
68'RBANGLA | .-l
campaign inviting everyone fo
speak fluently in Bangla for 68

seconds, celebrating 68 years
b3 AR 0T >0 T %' & @ ot this special day.
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33 PERCENT OF SCHOOL-AGED CHILDREN
IN LOW-INCOME COUNTRIES
ARE OUT OF SCHOOL

#EndOfChildhood

|® Save the Children

1.7 MILLION CHILDREN ARE INVOLVED IN
CHILD LABOUR IN INDONESIA

l

#EndOfChildhood HEndOfChildhood

OVER A DECADE, INCREASE IN NUTRITION
HAS SEEN 53 MILLION FEWER CHILDREN
FROM ASIA BEING STUNTED

NEPAL HAS SEEN
99 PERCENT REDUCTION
IN CHILD MORTALITY SINCE 2000

-.‘i'_n Save the Children

KK

#ChildhoodReport #ChildhoodReport

ON INTERNATIONAL CHILDREN’S DAY
LET’S REMEMBER THAT EVERY CHILD
DESERVES A CHILDHOOD

SAVE THE
CHILDREN
GLOBAL REPORT
LAUNCH

SOUTH ASIA HAS GREATLY

REDUCED CHILD LABOUR
RATE NOW TO 12 PERCENT

1.7 MILLION CHILDREN ARE INVOLVED IN
CHILD LABOUR IN INDONESIA

aandi,

#EndOfChildhood

We collaborated with Save the
Children, both globally and locally,
to highlight the challenges faced
by underprivileged children.in
developing countries. Our role was
to create impacttul visuals and
communications to help the
audience easily grasp the severity
of the situation, driving awareness
and inspiring actions to address
these disparities in the long term.



SUZUKI
ROAD SAFETY
CAMPAIGN

Bangladeshis are known tfor
ignoring road safety issues
altogether and driving on. This in
turn leads to them creating it
into a habit. Our concept is to
showcase these bad habits as

1 . 1/
experiences’ and hg

keep on implying them si

has worked for them so
eventually leads to the
suffering tatal accidents.
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KI.U BHAUS
SYLHET
LAUNCH
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Klubhaus, a fashion branc
multiple flagship stores in

Dhaka, aimed to expa
Sylhet. Roebuck was taske

with delivering a fully

infegrated marketing .
experience, from targetec
digital communica

event activations. The re

was a successful launc
Klubhaus's new Sylhet @
creating a strong prese
the new market.




AMISHEE
JEWELS OF JOY

AMISHEE L]

Jewels of Joy was a wedding
campaign that featured the
elegant and radiant bride,
Fawzia Afrin. The stunning photo
shoot beautifully highlighted
Amisheé’s exquisite blend of
gold, polki, and pearl jewelry,
embodying minimalistic yet
timeless bridal charm.
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Klubhaus with a vision to

5@6{;{/ promote young artists in the
* Bangladeshi music industry. As a
KLU BHAUS brand, Klubhaus is committed to
the arts and wants to help bring
KLu B SESSIONS tforth the unique talents that are
hidden within our country. All of
the artists are sporting Klubhaus

clothing that matches their
tastes and our style, available at
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wilh SHANTO

MIGHTY CHIPS
DIGITAL

CONTENT
SHOOT
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Mighty Chips, a collaboration
between Roebuck and Ispahani
Group, has launched the "Digital
Content with Shanto" campaign
featuring Bangladeshi cricketer
Nazmul Hossain Shanto. This
initiative aims to engage
audiences through various digital
content formats, including "What's
in the Box," the most web-
searched questions about
Shanto, live commentary, and
reaction videos. By leveraging
Shanto's popularity, the
campaign seeks to create
interactive and entertaining
experiences for fans, enhancing

brand engagement and visibility
for Mighty Chips.



Roebuck and Ispahani Group
launched the Mighty Chips “Eid er
Golpo” campaign with a series of
stories aimed at fostering a positive
mindset during Eid celebrations. Eid-
ul-Adha often sparks discussions
about sacrificial animals, which can

M IGHTY CH I Ps unintentionally lead to comparisons
among children, fostering feelings of
, , ’EI DER GOLPO' arrogance or inferiority. Our
campaign focused on the true
meaning of Eid and the significance
CAM PAIG" of sacrifice, using four stories to

promote understanding, unity, and
the joy of sharing. By instilling values
| | of empathy, kindness, and positivity
B0 om— - | e Wl @ =_J . ®| e | from a young age, we aimed to help

e WeEE 2l Sy 2NN ‘8| children connect emotionally with
e e IR i == Mighty Chips while embracing the
true essence of Eid.

L




MIGHTY CHIPS
‘EIDER GOLPO-

SEASON 2’
CAMPAIGN

Eider Golpo is a collaboration
between Roebuck and Ispahani
Group to educate young
audiences (aged 8-15) about the
true spirit of Eid-ul-Adha. The first
season (2023) focused on the
significance of animal sacritfice
during Eid. In the second season,
we shifted the focus to the
importance of sharing with those in
need. The campaign encourages
empathy, kindness, and the
essence of Eid, fostering a positive
mindset and an emotional
connection with Mighty Chips,
helping young audiences develop
empathy from an early age.
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On Mental Health Day, Mighty
Chips, in partnership with Roebuck,
conducted a school activation
across two schools in Dhaka to
raise awareness about bullying and
promote mental well-being.
Psychologist Mithila Khondokar lea
interactive sessions, engaging
students in discussions and
activities on recognizing bullying,
coping strategies, and fostering a
supportive school environment.

In addition, Roebuck created a
series of social media content
around the topic, sparking
conversations online and
encouraging the wider community
to engage in meaningful
discussions about bullying. The
campaign successfully drove
awareness, inspired positive
behavior among students, and
reinforced Mighty Chips’
commitment to social responsibility
and child well-being.
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IDLC YEAR

CALENDAR

We have created the IDLC Finance
Calendar 2026 with a unique and
meaningful theme inspired by life's
basic calculations—T5Y
(addition), G (subtraction),
B9 (multiplication), and ©Iy
(division).

Through this theme, we have
connected everyday finangcial
decisions with the idea of
financial happiness, showing how
smart choices can add value,
reduce stress, multiply
opportunities, and distribute
resources wisely.

The calendar aims to create
tinancial awareness in a simple,
relatable, and engaging way,
helping people understand that
balanced tinancial planning is the
key equation to a happierlite.



Proud|y e S
Bangladeshi

Proudly ¢ ¥
Bangladeshi

LOGO &
PACKAGING

We have developed the logo
and packaging design for
Oskies Pet Food, creating o
vibrant and appealing brand
identity that resonates with pet
owners.

The logo retlects the brand's
values of care, nutrition, and
happiness for pets, with
friendly and memorable design
that stands out on shelves.

The packaging design
combines eye-catching visuals,
clear product information, and
consistent brand elements to
attract customers and
communicate trust and quality.
This cohesive design system
ensures strong brand
recognition and a professional,
approachable presence in the
pet food market.
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We designed the press materials for
IDLC in celebration ot SME Day,
ensuring effective communication
of IDLC's commitment to supporting
small and medium enterprises.
Additionally, we ereated branch
opening press designs for locations
outside Dhaka, highlighting key
messages and positioning IDLC as a
trusted partner for business growth.
We also developed a Roman Road
billboard for IDLC Brand Focus,
placed in Gulshan 1, designed to
grab attention with strong visuals
and concise messaging. The
billboard reinforces IDLC's brana
presence, conveys reliability, and
encourages engagement with SME
services.

Together, these materials provided
a cohesive brand experience
across print and outdoor media,
generating visibility, awareness,
and excitement around both the
branch opening and IDLC's SME
ofterings.



CYCLS

RECYCLED FIBERS

PRODUCT
CATALOGUE

We have developed the
product catalogue for CYCLO
Recycled Fibers, aimed at
international clients.

The catalogue showcases the
complete product range along
with detailed material
specifications, including fiber
composition, technical
properties, and sustainability
features. Designed with a
clean and protessional layout,
it communicates both the
quality and eco-friendly values
of CYCLO's products.

This catalogue serves as a
comprehensive reference for
clients, helping them make
informed decisions while
highlighting the brand’s
commitment to sustainable
and high-quality recycled
fibers.
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We created an engaging
microsite game for Yamaha
Motorcycle Bangladesh where
bikers could test their general
bike-related knowledge
through fun quiz questions.
Participants who performea
well were rewarded with
exclusive gifts from Yamaha.
This interactive game boosted
rider engagement and
fostered a stronger connection
between the brand and its
passionate community.



BAT Bangladesh, with 110 years
of history, has witnessed the
nation’s transformation into
one of the fastest-growing
countries in the world. Marking
50 years of Bangladesh ana
BATB's legacy, the campaign

BA“GLADESH shares a story of hope and a
110 YEARS °F brighter tomorrow.
LEGACY

a

BANGLADESH
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One App

One App All of Your Banking

All of Your Banking

Products and Services

Products and Sermoes

Open Cellfn Account m Simple Steps
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YOUR ONE STOP SOLUTION
FOR ALL FINANCIAL TRANSACTIONS

WEBSITE DEVELOPMENT
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Delicious fried chicken.
Zero secrets.

EVERY DAY IS FRY-DAY

* What Would You Order Today!

| ) i)
7 AN i INTERNATIONAL
i g . FRIED CHICKEN
Ly NONTH

FOOD (JACKSON FRIED CHICKEN)

?" i P “g
eri Perr Jack
A3

HONESTLY,

POP UP THE DAY!

0G POP RICE MEAL BOX

OUR
FIIIEHIILISHIP

WILL k y
TIME'S TICKING
NEVER END A | SAVE & SAVOR

. INTERNATIONAL “ IR
" FRIED CHICKEN
. MONTH

ORDERS ABOVE
TK 399

\_ EVERY DAY IS FRY-DAY
WISHING FOR AN HONEST HONESTLY, IT'S BETTER IN JACKSON'S A4
BANGLA NEW YEAR 1430

i) ,
~AGET TK 100 OFF I8

EVERY DAY IS FRY-DAY

- LET'S CELEBRATE IN PERI PERI WAYI

X GET TK 100 OFF ORDERS ABOVE TK 399 &

code PERI100 + EXIBED

UNWRAP
THE HONEST FLAVORS

Chicken Crispy Rolle




L

RAINY DAY

CHILLING BUDDY

HOP ONTO A
FLAVORFUL

Wishing everyone an Eid filled with

Blessings. ttappiness & Hove

FOOD (FRIES & MIORE)

THINGS THAT MAKE ME

FEEL BETTER

DOUBLE TROUBLE

MOVIES

MOM,

LIFTING MOMENTS
& LOVE ALWAYS

LESS DOUBT
MORE SELF-LOVE

HEMBRACEEQUITY

IT'S FRIES & MORE 0'CLOCK!
USE CODE TREAT100
GET TK100 OFF
DRDERS ABOVE TK 399

STAGES OF EATING FRIES & MORE
:| 1,700 600D

] 2. DELICIOUS

4. ORDER
ONE MORE




PUT THE PIEGES TOGETHER TO MAKE

' The Pesgect Bowt

THE BOLD FLAVOUR
THAT NO ONE CAN REPLACE

Celebraling Tndependence Hay

¢ o
26l s go bowling
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LI
bKash PAYMENT!
USE CODE FPBKTS
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ORDERS OVER TK. 300 @)

APPLICABLE 3 VOUCHER/USER
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FOOD (GRILLERS+ GM.OU“)

= ' L ' » ey - ORDER NOW -
! GRILL=RS GRILLERS e L GRILL=RS ®01755-621001 GRILL=RS
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ORDER NOW
B ... 3 01755-621001
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EXPERIENCE AUTHENTIC NAWABI FOOD m q
LET THE JOYOUS CELEBRATIONS BEGIN

BREAKFAST
- :0% BUNDLE <o .
TN e EEORY WA CARRYING HERITAGE
SRR ‘ =5 THAT LINGERS ON 7 iito Ho View Yeor

O17EE 6 © Houes™ 00/A Rodc ksl . 01755-621077 @ House-60/A, Road-131, Gulshan |

L 01755-621077 Gulshan1




HOTLINE:
01755-621001

wgm 1755-6210! ) e % HAPPY VICTORY DAY

FREE DELIVERY

01755-621001 | FREE DELIVERY /




Exclusi‘\'e [ftar With

MIANANTER PTTEFEREERET

Wide Variety of Items

MAY YOU HAVE A GRAND EID

HERE'S TO FULFILLING FOOD EVERYDAY

SAVOR THE FESTIVE CELEBRATION &
UNWRAP THE JOYS OF THE HOLIDAY SEASON

LAVISH EXPERIENCE AT
A DELUXE ENVIRONMENT

.,’/0‘ Za\telAc s
7 &“é )
A AT A i

i P i
KAREEM .

JOIN OUR
IFTAR FOLLOWED BY.DINNER BUFFET

[/{" us L‘llll{llll‘{‘ “\’Ullf j(ll\.’ ﬁ_ll“ i l,:]issfnl R{lll]:'l(li!ll am

UDAY TOWER

SINGER BANGLADESH LTD.

FOR RESERVATION
L, 01755-621088

Q House-60/a, Road-13}, Gulshan | - FOR RESERVATION
HOUSE# 60/A, ROAD# 131, GULSHAN 1 01755-621088



FOOD (TASTY TREAT)
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This Nurses Day, We Salute the Caring Handg and Healing Hearts
That Deserve a Tasty Treat Every Day

All Day = TadtyTreat
Treat

YOUR | L

MEXICAN FAVOURITES i
COME WITH A

Free ..

Maxx Cola

Fridge

How to Treat Big, Win Bigger!

* Buy just 299 /- products from outlet & win big!
+ Register with mobile number en invoice
* 50 Prizes with AC, TV, Fridge & many more

Visit us now to participate and grab your chance to win BIGI

*Datails TRE in comments “Menu availability appiies

TaStyTreat'

Ty

3 v" Life's sweetest treat
2 is you, MOM

g D7 |

M A
" Wishing a Happy Mother's Day to all
a the amazing mothers!
i

What will you -
treat yourself on ry Fuel your
Checolate day? q body
refresh

your mind

Perfect for your daily
healthy habits

<o

Sugar Free Doi
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" AKLI HEALTHCARE
& & HYGIENE LTD.
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AVA (SOAP)
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Féauty Soap

2026

Glowing, Fresh &
Shining Skin with AVA

2025

Dull, Tired, Dead Skin
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YOU DON'T KNOW
WHAT A “DAY-OFF” MEANS

TAKE A BREAK, MOM!

b i

ISR Pba
DISHWASHING SOLUTION




1 n
DEAR DAD

WE ARE SPOTLESS TODAY
BECAUSE OF YOU

TROUBLE REMOVING
HARDs

FRAGRANCES THAT

TYLOX (SURFACECLEANER)
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KEEP YOUR W i J
REVIVE YOUR FLOORS  ° 4 _ E
FLOOR FRESH WITHA 4 T{

TANGY TWIST S

THE PERFECT
FLOOR CLEANER

THIS NOVEMBER

YOUR HYGIENE GETS o S el - ' . 5 ;
AN UPGRADE et |




FMICG (MIGHTY CHIPS)

11 AT SIS
SFIP Gl PM(A @QIF J4«

~
(G siblings Q= ANA Selfie




MIGHTY CHIPS




o §H UG 95 oF, 5o 35 o3 wieme wfEEh
a1l fST (o1 afsia I Sy warE

#GIVETOGAIN







Proudiye .
Bangladeshi

Proudly o 08"
Bangladeshi}

Available in n%%‘,

—TE o o 00+ Stores

across the country

Tk 20! (30gm)

perfect for one mey|

Proudiy’s o

Bangladeshi} C | ‘ 4 cats
| | . stress

behaviox

arination
-y

SOskies)

Z\PVOCK{FRESHNESS]

™ JOskies  'Skies

Proudiye

Bangladeshi E’OSkieS

1€S-a3 Y
oskies

ProudiUe
Bangladeshi

Proudiye

Bangladeshi
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FASHION BRAND (BOSPHORUS)

B
STYLE OF BOSPHORUS

BOSPHORUS BOSPHORUS

Stayin the
Moment

e
e |

Wy (i

and a

Qo

(
200 : 7# A C]ﬁw
MOCHA Rose Pink
LONGLINE Quartet XL
CARDIGAN N4

Zip Sweater

Gold Accent Bucion

WINTER

COLLECTION

ORDER

Seylish fared Sleeves

NOW

Ribbed W anstline

S

BOSPHORUS

httesfbospherusclothing.com www.bosphorusclothing.com

BOSPHORUS
WOVEN VERSE

Saahir Embroidered
PANJABI

} bosphorusclothing

- BOSPHORUS

..__"'--

Ed Friday, 2
Bay's Edgewater Gulshan,

pascfabnc Bistro E Lake Side Garden Qv N
(Ground Floor)

Detailed collar and
placket embroidery.
Premium embroidered

4 relaed fie I 2
Qversized I Comes in pink: €47

and mint colours

Here's your chance to win a standout piece !
Ry 3PM.-SPM & 7PM - TIPM from our Winter Collection /
4

RN

Soft & fuzzy warm texture

www.bosphorusclothing.com - 8
5 4 Follow us on social media

100% Premium cotton

Exposed seam degai] xj(

Like this post

Tag 3 friends

24 HOURS ONLY

www.bosphorusclothing.com




GROOMING & SALON (TRUEFITT & HILL)

TRUEFITT&HILL

TRUEFITT&HILL e Loncon

EST.I805 + ST.JAMES'S « LONDON

TRUEEITT&HILL
EST.I805 - AMES'S - LONDON

INTERNATIONAL

Wovtew 3 Yooy

WHERE EQUITY GROWS,
STRENGTH FOLLOWS.

TailoredElégance Mq;*'lg.:
Theatrical Flair = &

3 4~
| HCELEBREATIINAG /
VICTOR

DECEMBE RDJA\Y The Royal Pircut

A luxury grooming pack it combines a precision halrcmwm 4 signature hair S
wash and a soothing he sage, offering a complete ritual for refined styfing and ﬁ
relaxation, starting with & consultation to tailor the cut to your features and hair

type.

#GIVETOGAIN AND A HAPPY NEW YEAR
Season’s Greetings from'e World’s Oldest Barbershop

[N

T
gk

TRUEFITT&HILL

EST. 1808 « ST.JAMES'S - LONDON

e

TRUEFITT&HILL

EST.IBOS - ST.JAMES'S “*LONDON

TRUEFITT&HILL Eﬁi
e TRUEFITT&HILL

A
TI<ET B ST 97, Qb1 SITAwE Afa62, Bled oI 2foan!

A timeless fragrance for him,
this Valentine’s Day.

m
d,

|

TRUEFITT&HILL

EST.1805 « ST.JAMES'S - LONDON

Grooming Men For Greatness

Since 1805

i |

4+ Exclusive Service Packages



FINANCE (IDLC)

W IDLC @ ibLC ! wIDLC
Finance PLC | Finance PLC Y Finance PLC
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Finance PLC Finance PLC
rneing happiness fmancing happuncss

wIDLC
Finance PLC

frrancing happines

W IDLC il
Finance PLG a,

Finance PLC

R S—

IDLC qq'o| , Finance PLC

o— firasoing hamppminssss

WIDLC | : W IDLC

wIDLC

Finance PLC

#GiveToGain



IDLC DYNAMIC

Regular Counter
Atgigy FIoBId

W IDLC
Finance PLC
financing happincs

wIDLC

Finance PLC

fimancing happins
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AUTOMOBILE (YAMAHA)

»
m Y
&9 aci Motors

FAGE ixE

| =N Now at: 268,000/'
RULE TH'E umﬂlll v
MULTIFUNCTICON 1
e DISELAY

/C

Cashbac : \LE - : e o .5 e  ::; i =
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AUTOMOBILE (CEAT)
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BRIGHTENING
SKIN CREAM
°0 = S

LIGHTWEIGHT & REDUCES PIGMENTATION PROTECTS UPTO
NON GREASY & WRINKLES SPF 15

a«béu
Lily
SILKY,
NOURISHING

‘ ELEGANCE

SHEA
BUTTER

ALMOND
OlL

Butlery S

¥ Sofl” B MOISTURIZER

COMPLEX

FASHION&LYFE-STYLE (LILY)

“\\

o i, U "
\9 N L2, USA
L] a L
TR =

2P I JEBIFIRSG

feifet atfy cps1eTi=
885 YOUR DANDRUFF
= == s 1 DEFENDER
=i 31 aFHNS DANDOFF
'**‘A"‘ 3 gt P @ Germm
. Lik J ‘/ (( " REDUCES
Llly ot ’ = | @1 DANDRUFF
— N N
s i o AIHBAERS @ p ’
". s 4 i 1‘, \ “‘ ‘ép
0 SN =" MOISTURIZES
== s Z, . THE SCALP

s et 1 : @ REDUCES

BREAKAGE

FOR BUTTERY

| SOFT SKIN

000 RESTORES
% MOISTURE

JJtLt REMOVES
----------- DRYNESS

Iilﬂ!)(“l"\' A ? gt +° . PROTECTS

’ & Lllv B “ FROM
— Skin Cream ; s

S &0 1 7d S Brightening
& Refreshing

----- DAMAGE

wda
:;uﬁm;.uly

HAIRFALL
DEFENSE

¥ REDUCES
BREAKAGE

M ENHANCES
3 SHINE

4 PREVENTS
Az HAIR FALL




FASHION (KLUBHAUS)

KLUBH US KLUBH US ]

o) Which vibe
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KLUBHm®mUS

Shop Klubhaus Online
Style Delivered
to Your Doorstep!

Ha USE B

THE KLUBHALIS LINEUP

Ethnic Top

KLUBH®MUS KLUBH®MUS KLUBH us KLUBH®mUS

TO ENSURE
YOUR FESTIVE
OUTFIT ARRIVES
ON TIME

Order now and get your festive fit
delivered to your doorstep on time

ﬁ%ﬁiﬂ?@ A W \ ; KLUBH®US
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R S - or Casual with glow?
R b 4
s be i, » \

Tell us in the comments

F&TOI % EN Vil '8 {! & X SHARE YOUR

Online orders close

P
THE KLUBHAUS LINEUP
|I i
'iﬂ
- .
< |
Cr—

Order Now
For any queries, WhatsApp us here

a www_klubhaus.com.bd 01841-297782

Outside Dhaka:
15th March
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Inside Dhaka:
18th March

EID MUBARAK

FROM OUR KLUBHAUS FAMILY
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BEAUTYSALON & SPA (SVADHA)
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haircut and a flawless

Up%rade your look with a
stylis
manicure at Svadha.

e/ n Undo the sun

REDO THE GLOW

Visit Svadha teday and book your de-tan glow

Take a break and treat your skin with
Svadha’s professional facial services

v Deep Cleanse v Hydration

Book Now: +8801750714470 v Exfoliation v Glow Boost

Book your sassion today and 181 your skin glow with contidence

=
Get your perfect manicure at Svacdha (m E.% &2 ?axJT[Zl
Call: +8801750714470 BG m

; : Location:
MCC Building 76, Road 127, Gulshan Avenue, Dhaka

‘svadha

‘svadha ‘svadha

Cf’f&jﬁ' e Chand
&ﬁf wilh

‘svadha

This Boishakh CELEBRATING THE SPIRIT
el [ SACRIFICE, AND STRENGTH OF

Visit Svadha Salon and enjoy 20% OFF on all services. g‘%} ._Z'I&@/{’f enee Z‘)%

Book your appointment now and start the year glowing!

e +8801750714470

Wishing you a joyful Eid full of love,
laughter, and togetherness

Make your hands Eid-ready with

Henna Artistry
by Tahsin!

¥ MCC BUILDING 76, ROAD 127,
GULSHAN AVENUE, DHAKA

L, +8801750714470

| s
' £ TILL CHAND R
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FESTIVE
READINESS,
DONE 'THE

ROYAL WAY.

‘vadha

“svadha
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Glow for your
big day with our

Bride -10-Be
Essentials package!

From
Frizz 1o
Flawless,

GLOBAL COLOR BY OUR
HAIR EXPERT BERBERETTE,

SVl
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LOYALTY CARD
PLATINUM
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(SAFETY &INDUSTRIAL) 3M BANGLADESH
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LET'S CREATE SOMETHING \

AN TOGETHER!

0

+8801734-122233

Rangs Hai Legacy, Suite B6, House 13,
ratherbeeroebuckbd.com J =90y, SUl -

Sohrawardy Avenue, Baridhara
www.roebuckbd.com Diplomatic Zone, Dhaka 1212
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