


WE’RE 
SIMPLE YET 
INCREDIBLE

Let’s be clear here. Roebuck is a full 
service Creative Agency. We design 
and develop things that surprise and 
delight your audience. We focus on  
helping our clients tackle their 
hairiest business problems through 
jaw dropping marketing tactics. 

Welcome to Roebuck.



BUT WHY DO
YOU CHOOSE US? 

Integrated
We utilize modern and classical marketing 
strategies to optimize the communication 
of your message to your target audience or 
your stakeholders.

Global standards
In the advertising sector, our team of 
experts have built up long-standing 
global expertise with local insight.

Passionate

It all starts with a passion. We are a 
collaborative team with the passion to take 
an idea through the journey where thinking, 
storytelling, and  innovation help us 
transform an idea into results.



WE JUST DON’T FOLLOW

BUT WE ALSO BELIEVE IN

accurate research
strategic planning

innovative solution

creativity

impeccable 
content

team work

cost efficiency

right platform



THREE
STEP POLICY Strategic 

planning
Creativity Innovation



OUR CLIENTELE



OUR CLIENTELE



Our multi-disciplinary teams develop best-in-class creative expressions, and bring them to life across all touch-points.

TYPE OF SERVICES WE PROVIDE



SOME REMARKABLE

CAMPAIGNS



Ispahani Mighty Chips

MIGHTY CHIPS GAME ON TVC

Roebuck and Ispahani group came up with 
the Mighty Chips “Game ON” campaign & 
TVC. Bangladeshi powerhouse batter Nazmul
Hossain Shanto on boarded with the idea, 
and thus the Game On begun. With the TVC, 
Mighty Chips introduced Shanto as their 
mighty brand ambassador and the 
campaign was launched publicly.  



Ispahani Mighty Chips

MIGHTY CHIPS DIGITAL CONTENT SHOOT

Mighty Chips, a collaboration between 
Roebuck and Ispahani Group, has launched 
the "Digital Content with Shanto" campaign 
featuring Bangladeshi cricketer Nazmul 
Hossain Shanto. This initiative aims to 
engage audiences through various digital 
content formats, including "What's in the Box," 
the most web-searched questions about 
Shanto, live commentary, and reaction 
videos. By leveraging Shanto's popularity, the 
campaign seeks to create interactive and 
entertaining experiences for fans, enhancing 
brand engagement and visibility for Mighty 
Chips.



Ispahani Mighty Chips

MIGHTY CHIPS ‘Eider Golpo- Season 2’ Campaign

Campaign Details: Eider Golpo is a collaboration 
between Roebuck and Ispahani Group to educate 
young audiences (aged 8-15) about the true spirit of 
Eid-ul-Adha. The first season (2023) focused on the 
significance of animal sacrifice during Eid. In the 
second season, we shifted the focus to the importance 
of sharing with those in need. The campaign 
encourages empathy, kindness, and the essence of 
Eid, fostering a positive mindset and an emotional 
connection with Mighty Chips, helping young 
audiences develop empathy from an early age.



Ispahani Mighty Chips

MIGHTY CHIPS ‘Eider Golpo’ Campaign

Campaign Details: Roebuck and Ispahani Group 
launched the Mighty Chips “Eider Golpo”
campaign with a series of stories aimed at 
fostering a positive mindset during Eid 
celebrations. Eid-ul-Adha often sparks 
discussions about sacrificial animals, which can 
unintentionally lead to comparisons among 
children, fostering feelings of arrogance or 
inferiority. Our campaign focused on the true 
meaning of Eid and the significance of sacrifice, 
using four stories to promote understanding, unity, 
and the joy of sharing. By instilling values of 
empathy, kindness, and positivity from a young 
age, we aimed to help children connect 
emotionally with Mighty Chips while embracing 
the true essence of Eid.



DHAKA,
YOUR UBER HAS ARRIVED

TO WATCH THE VIDEO: https://www.youtube.com/watch?v=XVHBa95GP4g

Campaign Details: The campaign 
aimed to introduce Uber to a 
smartphone-using mass audience 
unfamiliar with the brand. 
Recognizing concerns around 
security and trust, Roebuck 
addressed the gap between Uber 
and the community by positioning it 
as an urban "friend" rather than just 
a service.



IDLC FIINANCE PLC.

CRICKET CAMPAIGN
Campaign Details: Cricket, much like 
personal finance, demands strategy, 
planning, and quick decision-making. 
This campaign creatively linked key 
cricket terms to IDLC’s financial 
services, illustrating how IDLC guides 
clients through their financial "innings." 
Highlights included: Toss for making 
crucial initial decisions, Planning for 
crafting long-term strategies, Bouncer
for tackling unexpected challenges, 
Single Run for steady growth through 
savings, Game Pre-Plan for proactive 
life goal planning, and Boundary for 
achieving major milestones like 
homeownership or retirement—all with 
IDLC’s expert support.



Yamaha Motorcycle Bangladesh Ltd.

AR Game Campaign

Campaign Details: Bikers often view 
their motorcycles as an extension of 
themselves, a trusted companion on 
thrilling journeys. Recognizing this 
strong bond, we created an interactive 
AR game for Yamaha, designed to 
capture the joy and exhilaration of 
riding. The game featured two 
variations—one for Eid-ul-Fitr and 
another for the T20 World Cup—offering 
an engaging and entertaining 
experience that resonated with 
Yamaha riders.

EID AR GAME T20 World Cup AR GAME



SUZUKI GIXXER & GIXXER SF

BORN OF GREATNESS

Campaign Details: Greatness is not built in a 
day. This OVC showcased the lifestyle 
journey of two characters, Shakib and Rakib, 
each pursuing greatness in their own way. 
Shakib, having already achieved some 
success, seeks further recognition while 
maintaining a stable job. Rakib, an aspiring 
musician and university student, follows his 
dreams. Throughout their journeys, we 
highlighted how their motorcycles served as 
loyal companions, helping them reach their 
goals and embodying the patience, hard 
work, passion, and humility required to 
achieve greatness.



Campaign Details: BAT 
Bangladesh, with 110 years of 
history, has witnessed the 
nation’s transformation into 
one of the fastest-growing 
countries in the world. Marking 
50 years of Bangladesh and 
BATB’s legacy, the campaign 
shares a story of hope and a 
brighter tomorrow.

BAT BANGLADESH

110 YEARS OF LEGACY



SAVE THE CHILDREN

GLOBAL REPORT LAUNCH

Campaign Details: We 
collaborated with Save the 
Children, both globally and locally, 
to highlight the challenges faced 
by underprivileged children in 
developing countries. Our role was 
to create impactful visuals and 
communications to help the 
audience easily grasp the severity 
of the situation, driving awareness 
and inspiring actions to address 
these disparities in the long term.



Campaign Details: During the Cricket 
World Cup 2019, the excitement in 
Bangladesh was at its peak! 
Foodpanda brought irresistible offers 
to the table, joined by their new 
brand ambassador, Tamim Iqbal.

FOODPANDA

WORLDCUP CAMPAIGN



Campaign Details: Sylhet Sixers 
debuted in BPL 2017, starting from 
scratch. The key challenge was crafting 
a unique brand identity. Instead of 
adopting the aggressive persona 
common among other teams, we took 
a different approach, embracing the 
core values of cricket—sportsmanship 
and gentlemanly conduct. This defined 
the Sylhet Sixers' persona, with all 
communications centered on 
celebrating and welcoming the true 
spirit of cricket.

SYLHET SIXERS
BANGLADESH PREMIER LEAGUE (BPL)



KLUBHAUS PRESENTS

KLUBSESSIONS
Campaign Details: "Klub
Sessions” was created by 
Klubhaus with a vision to 
promote young artists in the 
Bangladeshi music industry. As 
a brand, Klubhaus is committed 
to the arts and wants to help 
bring forth the unique talents 
that are hidden within our 
country. All of the artists are 
sporting Klubhaus clothing that 
matches their tastes and our 
style, available at our outlets.



ALVI JEWELLERS

GOLD FOR GOLDEN 
MOMENTS

Campaign Details: Alvi 
Jewellers recognized the social 
challenges women often face 
during arranged marriages in 
our traditional culture. The 
campaign aimed to shed light 
on these issues and inspire 
viewers to embrace the joy of 
new beginnings.



Meena Bazar

INTERNATIONAL MOTHER’S DAY OVC

Campaign Details: The taste of a mother’s 
cooking is unmatched in every child’s eyes—
each dish infused with her love is one of a 
kind. This Mother’s Day, we aimed to 
celebrate this special bond with a heartfelt 
message: “Mom, I love you, and your 
cooking is incomparable.” To honour this 
unique relationship, we conducted a social 
experiment, highlighting the warmth and 
affection shared between a mother and 
child.



Campaign Details: RFL Furniture, a 
leading household name in 
Bangladesh, partnered with Roebuck 
to connect with the audience for 
International Mother Language Day. 
Noticing how often people mix 
languages while speaking Bangla, 
we launched a campaign inviting 
everyone to speak fluently in Bangla 
for 68 seconds, celebrating 68 years 
of this special day.

RFL FURNITURE

68’R BANGLA



Campaign Details: In Bangladesh, 
culture is key to connecting with the 
community. The brand wanted to 
resonate with Pahela Baishakh while 
maintaining its international 
standards. Roebuck was tasked with 
striking the perfect balance between 
cultural relevance and global 
appeal.

BURGER KING 

POHELA BAISHAKH



Campaign Details: Jewels of 
Joy—the wedding 
campaign—featured the 
elegant and radiant bride, 
Fawzia Afrin. The stunning 
photo shoot beautifully 
highlighted Amisheé’s
exquisite blend of gold, polki, 
and pearl jewelry, embodying 
minimalistic yet timeless 
bridal charm.

AMISHEE

JEWELS OF JOY



Campaign Details: Klubhaus, a 
fashion brand with multiple flagship 
stores in Dhaka, aimed to expand 
into Sylhet. Roebuck was tasked with 
delivering a fully integrated 
marketing experience, from targeted 
digital communications to key event 
activations. The result was a 
successful launch for Klubhaus’s
new Sylhet store, creating a strong 
presence in the new market.

KLUBHAUS

SYLHET LAUNCH



SUZUKI BANGLADESH

ROAD SAFETY DAY OVC

Bangladeshi’s are known for ignoring road
safety issues altogether and driving on. This
in turn leads to them creating it into a habit.
Our concept is to showcase these bad habits
as “experiences” and how they keep on
implying them since it has worked for them
so far. This eventually leads to them suffering
fatal accidents.



We provide 360 digital marketing solutions. We unite a professional team which consists of designers,  
developers, copywriters,  producers and  digital experts. This allows us to fulfill all projects inside the  
agency qualitatively and  operatively.

DIGITAL MARKETING 
SOLUTIONS

SOCIAL MEDIA ONLINE AD CONTENT PRODUCTION DIGITAL OFFLINE ANALYTICS

Social Media Platform 
Management, Target social 
ads (Facebook, Instagram,

Twitter, LinkedIn, YouTube 
and others), Ads in social 
communities, fan-pages 

and groups.

Social Media and Online 
Creative and  Content 

Production. Online banners and 
rich media ads, Unique content 
for social media, Online Video 

and Script Writing, Website 
Development

Different Online Platform 
Targeted Ad Like Google, 

Yahoo, Local Platforms etc. 
Context ads, Placement 

ads, Display ads, Rich 
Media ads, Different Device 

based App and Games 
development.

Offline events & 
activity activations, 

Event digital 
activities. Digital 

innovations 
integration

Complex digital 
activity analysis, 

Social media and 
media buying 

expertise, Conversion, 
Leads tracking, Social 

actions and viral 
seeing valuation



INCREDIBLE

SOCIAL MEDIA CONTENT



Beauty & Grooming



Agriculture



Food & Consumables



Food & Consumables



Automotive Industry



Real Estate



Finance Industry



Finance Industry



Fashion Industry



Others



WEBSITE & 
OTHER DIGITAL DESIGNS



Impressive Group - Website



DRESSMEN – Web Design



Islami Bank Limited
Cellfin Web Design



Islami Bank Limited
ATM UI Design



INCREDIBLE

OFFLINE MARKETING 
SOLUTIONS



PRINT AD & 
CONCEPTUAL DESIGNS



Islami Bank Wall-Branding



Omera LPG Interactive 
Press Designs



IDLC Press Designs



IDLC Press Designs



IDLC FIINANCE PLC.

GLASS BRANDING 
Campaign Details: We recently 
completed a large-scale glass 
branding project in the bustling area of 
Gulshan 1, a popular and highly 
frequented location that perfectly 
aligns with our target demographic. 
The massive glass branding spans an 
impressive 115 ft x 45 ft, making a 
significant visual impact. This strategic 
placement ensures maximum visibility 
and engagement with a diverse and 
active audience. This project 
showcases our capability to execute 
large-scale, high-visibility branding 
initiatives, reinforcing our commitment 
to delivering exceptional results for our 
clients.



MOTT 
MACDONALD
PRINT AD



MOTT MACDONALD
CALENDAR



CYCLO Catalogue 2023



Brand Material 



Chhuya Frozen Food Logo & Guideline



Chhuya Frozen Food Packaging



Chhuya Frozen Food Website



Oskies Packaging



DG Healthcare Logo



BRAND PHOTOGRAPHY



Klubhaus
Wedding 
Photoshoot



Klubhaus Lifestyle
Photoshoot



APEX
Tasso Elba



JEWELS 
OF JOY



Wedding Campaign



Other 
Photoshoots



T&H Product
Photoshoot



Truefitt & Hill
Photoshoot



x

Food 
Photography



x

Mighty Chips
Photoshoot



x

Mighty Chips
Photoshoot with 

Shanto



x

Mighty Chips
Photoshoot with 

Shanto



YAMAHA Women’s Day 
Photoshoot



x

ORIX Women’s 
Day Photoshoot



Event 



Forum Panel Leader Introduction Event



Reel & Shorts



Mighty Chips
Reels & Stories



Klubhaus
Reels & Stories



Yamaha
Reels & Stories



La Esperanza
Reels & Stories



Truefitt & Hill
Reels & Stories



We work with different kinds of 
companies and individuals - from 
municipalities, large scale industrial 
companies and chains to arts 
organizations, small businesses and 
start-ups. 

Regardless of your goals, we are 
confident that we can  provide insight 
and creative value to your strategy.



Have a 
project in 
mind?



Much  
Obliged!

#RatherBeAtRoebuck


