


WE’'RE
SIMPLE YET
INCREDIBLE

Let’s be clear here. Roebuck is a full
service Creative Agency. We design
and develop things that surprise and
delight your audience. We focus on
helping our clients tackle their
hairiest business problems through
jaw dropping marketing tactics.

Welcome to Roebuck.



BUT WHY DO
YOU CHOOSE US?

@ Integrated

We utilize modern and classical marketing
strategies to optimize the communication
of your message to your target audience or
your stakeholders.

@ Global standards

In the advertising sector, our team of
experts have built up long-standing
global expertise with local insight.

@9 Passionate

It all starts with a passion. We are a
collaborative team with the passion to take
an idea through the journey where thinking,
storytelling, and innovation help us
transform an idea into results.




— WE JUST DON’'T FOLLOW

BUT WE ALSO BELIEVE IN
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'_; - We Kkick-start commercial growth - We develop creative andcontent High quality, fast turnaround
through innovative strategies solutions for all media channels, videos or photographs, primarily )
drawn up specific to the with a focused measurement and o A L o STy« . N
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IT Services Conceptual Designs Content Development
R . We create state-of-the-art websites We define, design and develop We deliver “creative assets” that
d *’(:’,' - and innovative apps to reach brand sav’vy, customer centric have the opportunity to sell at p
F a stage of cutting-edge experiences across every touch-point.
technology. every sector.
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SOME REMARKABLE

CAMPAIGNS




mighty brand ambassador and
campaign was launched publicly.
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Ispahani Mlght\pC ips
MIGHTY CHIP G/LC TEN¥.SH

Y
A Q N U©) Mighty Chips, jon between
9 /ssg«;;:e:,m " has launched
campaign
— featuring [ Zmul
\ T@ Hossain Sh
. ital
9@ oo @8 content formats, ing "Wihat's in the Box,"

the most web- Nns about

videos. By leveraging Shanto's popularity, the

@2..9.':.'31'.)5/ campaign seeks to create interactive and
it Share entertaining experiences for fans, enhancing
454 brand engagement and visibility for Mighty
3, Chips.
WHAT'S "

\roebua(



Ispahani Mighty Chips
MIGHTY CHIPS ‘Eidg Season 2’ Campai

T WA T @ B W

young audiences e spirit of
E|d uI Adha. The flrs eason (2 3) focused on the

Eid, fostering a positive mindset and an emoti
connection with Mighty Chips, helping young
audiences develop empathy from an early age.

\roebua(



Ispahani Mighty.Chips

MIGHTY CHIPS

ider/Golp

s, o v .
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on the true
meaning of Eid and the significance of sacrifice,
using four stories to promote understanding, unity,
and the joy of sharing. By instilling values of
empathy, kindness, and positivity from a young
age, we aimed to help children connect
emotionally with Mighty Chips while embracing
the true essence of Eid.

\roebua(




DHAKA,

YOUR UBER

S ARRIVED

{4

DHAKA,
YOUR UBERSE

DHAKA,
YOUR UBER HAS ARRWED

UBER

TO WATCH THE VIDEO: https://www.youtube.com/watch?v=XVHBa95GP4g

as an urban “friend” rather than just
a service.

Uber | roebuck



IDLC FIINANCE PLC.

CRICKET CAM/fGN/ »<
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Yamaha Motorcycle Ba \
AR Game Campaigg

extension of
panion on
ing this

i Voursconsts. e joy and &xhilaration of

27820 variations—one for Eid-u
another for the T20 World Cup—offering

an engaging and entertaining

experience that resonated with

g e il Yq mq h a riderS.

©YAMAHA | roebuck

EID AR GAME T20 World Cup AR GAME



SUZUKI GIXXER
BORN O

ss is not built in a
lifestyle
ib and Rakib,

Shakib, ha

success, see
maintaining a s job. ib, an aspiring
musician an ' ' t, follows his

$ suzuKi S , ~ »  dreams. Throughout their journeys, we

g Lot — highlighted how their motorcycles served as
loyal companions, helping them reach their
godls and embodying the patience, hard
work, passion, and humility required to
achieve greatness.

$ suzuki roebua(

defines who we are.



BAT BANGLADE

shares a story of hope and a
brighter tomorrow.

3 AT | roebuck

BANGLADESH



SAVE THE CHILDREN

*‘Sﬂve(h
1.7 MI

LLION CHILDREN ARE INVOLVED IN
CHILD LABOUR IN INDONESIA

;h*é ON INTERNATIONAL CHILDREN'S DAY A
’ LET'S REMEMBER THAT EVERY CHILD
DESERVES A CHILDHOOD

Save the CI
#EndOfChildhood #EndOfChildhood *

#EndOfChildhood

SOUTH ASIA HAS GREATLY OVER A DECADE, INCREASE IN NUTRITION
REDUCED CHILD LABOUR HAS SEEN 53 MILLION FEWER CHILDREN

RATE NOW TO 12 PERCENT FROM ASIA BEING STUNTED
* Save the Children
* Save the Childrl:.n

NEPAL HAS SEEN audience easily grasp the'severity
59 PERCENT REDUCTION f A o i
18 NI MIRTALIY s e 2000 of the situation, driving awareness
and inspiring actions to address

these disparities in the long term.

@ Save the Children ‘ roeud(

#ChildhoodReport #ChildhoodReport
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brand ambassador, Tamim'igbal.




the Sylhet Sixers’ persona, with
communications centered on
celebrating and welcoming the true
spirit of cricket.
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KLU BHAU§:’-P4I’RES TS
KLUBSESSIONS

that are hidden within
country. All of the artists are
sporting Klubhaus clothing that
matches their tastes and our
style, available at our outlets.

KLUBH.US‘roeu_a(

KLUBH®@MaUS



ALVI JEWELLER
GOLP FOR'GOLDEN
MOMENTS

on these issues and inspire
viewers to embrace the joy of
new beginnings.

roebuck

‘74,\"’ Jewellers



Meena Bazar

INTERNA

ONZ

celebrate this s
message: “ )

cooking is incomparable.” To honour this
unique relationship, we conducted a social
experiment, highlighting the warmth and
affection shared between a mother and

child.
meenaty] | roebua(




RFL FURNITURE
68'R BANG

tails: RFL'Rurniture, a
old name'in

ered with'Roebuck
udience for
International Mother fanguage Day.
Noticing howoften people mix
languages while speakingBangiaq,
we launched a campaign inviting

R s everyone to speak fluently in Bangla
@ @ ¢ X for 68 seconds, celebrating 68 years
i Pt 2% of this special day.
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BURGER KING

A BAISHAKH

THE GRAND PRIX [ ing with the

BEST USE OF MOBILE

®> maintaini

\AW“?, stand ebuck wasitasked with
: striking the perfect balan
pa cultural relevance and glob
appeal.

xxxxxxxx




AMISHEE
JEWE
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AMISHEE 8

highlighted Amisheé’
exquisite blend of gold, polki,
and pearl jewelry, embodying
minimalistic yet timeless
bridal charm.

wusnit | roebuck




KLUBHAUS
SYLHET/XAUNCH

)K

activations. The result was
successful launch for Klubhaus's
new Sylhet store, creating a strong
presence in the new market.

KLUBH.US“‘OEbLa(
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Our concept is to%
as “experie
implying them since it has wor
so far. This eventually leads to the
fatal accidents.

for them
suffering

$ suzuki roebuék



DIGITAL MARKETING
SOLUTIONS

We provide 360 digital marketing solutions. We unite a professional team which consists of designers,
developers, copywriters, producers.and digital experts. This allows us te fulfill all projects inside the

agency qualitatively and operatively.

Q 9
0‘0

SOCIAL MEDIA CONTENT PRODUCTION ONLINE AD DIGITAL OFFLINE ANALYTICS
Social Media Platform Social Media and Online Different Online Platform Offline events & Complex digital
Management, Target social Creative and Content Targeted Ad Like Google, activity activations, Gct-ivity onglysis,
ads (Facebook, Instagram, Production. Online banners and Yahoo, Local Platforms etc. Event digital Social media and
Twitter, LinkedIn, YouTube rich media ads, Unique content Context ads, Placement activities. Digital media buying
and others), Ads in social for social media, Online Video ads, Display ads, Rich innovations expertise, Conversion,
communities, fan-pages and Script Writing, Website Media ads, Different Device integration Leads tracking, Social
Development based App and Games actions and viral

and groups. : .
development. seeing valuation



INCREDIBLE

SOCIAL MEDIA CONTENT




Beauty & Grooming
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Divine * Elegant * Exquisite
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Agriculture

ACI Motors
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Automotive Industry

f FULL SYNTHETIC j
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DID YOU KNOW? GREENER MILES For A LT GREATVESS — .
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Real Estate

BOOK NOW
h 09666 774477

www.uddl.com.bd
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Finance Industry

5 i
#IDLC W IDLC
Forging the path to
Sustainability
Fi inability
sidlt oo et (BB 3Re L LA Top Sustainable Financial Institution

\ 3 By Bangladesh Bank
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In their small steps,
world Tourism Day lies a nation’s stride
The world is yours to explore s ‘ We’re here to

let savings be your ticket to endless journeys

help them thrive.
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ashion Industry

KLUBH®&aUS

KLUBH®@US AVAIL“LE KLUBH®MUS

in Na

World Environment Day

KLUBH®&aUS
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Others

i e R oL ‘@ @%’; ACNeL
WE ARE HERE! e e 4 b4

NOW HYGIENE
Smells Good

COME JOIN US AT BIGGEST REAM

[ INT 4 1T SED
: WITH PAPER
£ VENUE: BANGABANDHU INTERNATIONAL CONFERENCE CENTER wWwEERS 5 L)

& DATE: 17-19 FEB \§\

© TIME: 11AM- 8PM

SHARE YOUR BIGGEST DREAM WITH US!

c.?,'

RRIMPERIAL

PAPERTECH . WISHING EVERYONE
- SPOTLESS
FESTIVITIES

CELEBRATIONS
FOR A CLEAN



WEBSITE &
OTHER DIGITAL DESI



(% +88.029801140. B0 Q 4R Casero Tower (Tth & 8th Floor), 46, Mohakhall /A, Dhaka-1212 Stayconnected: f ¥ @ ‘

®
hIMPRESSIVE GROUP Certified

K canar e 0220001140 ) eouprmnion com 15, Coo Tomar 7. ), 4, s G, Dok 42 e 1 9 @

Trust the Quality & Commitment

E GROUP

About Us « OurConcem Gallery ~ Media & Updates - Contact Us

Impressive Group - Website

Appareis (5)

ppares Umited

We are Committed to

Th Fashion

'OUR CONCERN
— ARK Washing g
Good ik Enterprse
e o G7 Printng and Packeging U1d

= © 4R Casaro Tower P, 46, , Dhaka1212 Siaycomnacted: § W @

KopolLabel & Accessaies . iy 24 hours C o <

Cotlmioied Chckent ooy e oa e &

Pastry Shop

Trust the Quality & Commitment

kwpaessws GROUP Certified

A b ou T U S About Us ~ QurConcem - Gallery ~ Media & Updates « Contact Us
5 . -
3 IMPRESSIVE GARMENTS (PVT) LIMITED
Flol No.3, Factory Road, Shampur, Kadamioly, Industial Areq, Dhaka- 1204
AN, 20man
+8801817048790
roman@impressivegrp.com
725 (Approx.)
100,000 pes per month
45,000 St
365

We are Committed to

ITESTIMONIAL

o 30 Years of Experience o Licensed & Insured o Honest & Dependable

s A A ul

10105+ 5539 1,816,000 Pcs/Month 98 Million USD

MANPOWER Number Of Machine Production Capacity Yearly Turnover
W part Wi irt Vall Walmart Wi Walmart

OUR CONCERN

Our Clients

IEerMIcu!lons

@ @ CRRT  Waimart - ACCERD

APPARELS DIVISON FABRICS TRADING WASHING PLANT
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ACCESSORIES PACKAGING FOOD & BEVERAGE
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S Dressmen

[S)Dressmen

HOME

ABOUTUS < i 4 "
\ - i r = STRENGTHS

BUSINESS UNITS

CAPABILITIES
PRODUCTION € i (@)

SUSTAINABILITY i \ <
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BEYOND DEVELOPM
CAREER
CONTACTUS

NON IRON SHIRTS

WOVEN BOTTOM CAPACITY WOVEN TOPS CAPACITY TEAM MEMBERS
(PRE CURED)
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CUSTOMERS
THIS PRODUC
AHIGH PERFO!

BUSINESS SHIRTS

cAPAaITY HOME
200000(3 A

PIECES PER MONTH, ABOUTUS
PRODUCTION UNIT BUSINESS UNITS

N UMITEC
CAPABILITIES

S OUR BUSINESS UNITS

SUSTAINABILITY

CORPORATE WEAR TECHNOLOGY

BEVOND WE MANUFACTURE 12.5 MILLION WOVEN TOPS AND BOTTOMS ANNUALLY AND EMPLOY
5,000 PEOPLE ACROSS ALL OUR MANUFACTURING FACILITIES

CAREER

CONTACT US OUR STATE OF THE ART MANUFACTURING UNITS ARE EQUIPPED WITH THE LATEST
MACHINERY AND ARE MANAGED BY A TEAM OF LOCAL PROFESSIONALS. OUR MANU
FACTURING DNA IS PROG MMED TO DELIVER THE BEST VALUE TO OUR CUSTOMERS
ALTHOUGH WE WERE C S A FORMAL SHIRT MANUFACTURER,OVER THE
YEARS WE HAVE EVOLVED OURSELVES INTOMANUFACTURING CASUAL SHIRTS, LADIES
WEAR, KIDSWEAR, SLEEPWEAR, UNDERWEAR, DENIM AND NON DENIMBOTTOMS. WE
BELIEVE THAT WE SHOULD NOT TRY TO LIMIT OURSELVES TO OUR CUSTOMERS' EXPE

CTATIONS BUT EXCEED OUR OWN

PRo0ucT CaTiCoRY oS L5 Cassciry
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ONS AND FOR €
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100,000 PIEC
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IVAN ALAM MONTE
EO MARKS & SPENCER

A (“ 4 CASUAL WEAR

CERTIFICAITON

FABRICATION

100% COTTON YARN [
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8LE TO PRODUC

WE ARE ABL
APPLYINC
EN

o

CHAMBER MEMBERSHIP
CUSTOMERS REQUIRING A P
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One App
All of Your Banking
YOUR ONE STOP SOLUTION

FOR ALL FINANCIAL TRANSACTIONS

Products and Services

Open Cellfin Account in Simple Steps

1. Download Cellfin App from play store or App Store qu_w B
2. Provide mobile number and pin to Register. L
3. Enter 6-digit Verification code send to you at your number,

4. Select and upload both sides of your National Identity card.

5, Take Clear portrait picture of you for face recognition. L

6. Provide Email address and referrer number. 5 SIMPLE STEPS

co

Support

Contact Us

EMAIL
SUBJECT
[ MESSAGE

BY USING THE NATIONAL ID CARD,
YOU CAN OPEN EASILY
CELLFIN ACCOUNT
WITH THE APP.

Cellfin App Feature

Islami Bank Limited
Cellfin Web Design

YOUR ONE STOP SOLUTION
FOR ALL FINANCIAL TRANSACTIONS




Islami Bank Limited
ATM Ul Design

AR TS (BT P : DUWED N AR T (Bl TFA : DUWD
For Help, Please call : 16259 o T W W 5 For Help, Please call : 16259




INCREDIBLE

OFFLINE MARKETING
SOLUTIONS

—



PRINT AD &
CONCEPTUAL DESIG



Islami Bank Wall-Branding

lami Bank
@/} Bangladesh Limited

Banking and beyond

{ D> | & DOWNLOAD THE APP
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IDLC Press Designs
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Press Ad H10 XW11.85

w'IDLC
Finance PLC

firancing happines

In their small steps, lies a nation’s stride
We’'re here to help them thrive

Millions turn dreams into reality, fuelling our nation's pride and progress.
SMEs are the foundation of our economy. We stand committed to empowering
visionaries, providing them the support and resources required to thrive.

m Financing happiness over BDT 227 billion to 50,000+ SMEs since 2007
m Supported 11,200 SMEs during the pandemic by providing BD illion in vital liquidity

m With over 500+ Relationship Managers across 31 branches to support SMEs nationwide

N
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IDLC Press Designs

IDLC

firancinng happinas
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and engagement with a diverse and
active audience. This proje
showcases our capability to execute
large-scale, high-visibility branding
initiatives, reinforcing our commitment
s, to delivering exceptional results for our

clients.
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Our brand is evolvind
to reflect today’s
changing world.
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Safeguard
water
resources
for all

Think water
management is
just about water?
Think again.

Poverty alleviation and better Iiving stancarcs.
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Chhuya Frozen Food Logo & Guideline
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YOUR ONE STOP FOOD SOLUTION Visior .
CHHUYA FROZEN FOOD LIMITED 8rond .




Chhuya Frozen Food Packaging
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" EASY COOKING IN 3 STEPS |
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Chhuya Frozen Food Website
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Grow your business with

Chhuya Frozen Food Limited
ILLISH FISH (500gm) TELAPIYA FISH (500gm) RUPCHADA FISH (500gm) ILLISH FISH (500gm)
Dive into opportunities with Chhuya, the ultimate frozen fish brand offering a wide array of
frozen food! Whether you're a wet market vendor, a franchise owner, or part of the HORECA
industry, Chhuya's diverse selection of frozen fish opens doors to business growth. Explore the
Learn More () depths of success with Chhuya and make waves in the frozen food market!

'WET MARKET FRANCHISE OWN OUTLET HORECA

Chhuya frozen food is the
industry’s #1 frozen food choice

conact

Lets get in touch
Frozen food offers convenience, longer shelf life, and retains nutritional value. With a wide variety of options available, FARMING FISH S o s Contact Info
including fruits, vegetables, and prepared meals, frozen foods cater to diverse tastes and dietary preferences. They Chhuya offers top-quality
can be moge cost-effective, reduce food waste, and are accessible year-round, making them a practical choice for frozen fish, delivering
many individuals and families. < unmatched freshness and

taste. We prioritize
sustainability and
excellence in sourcing,
processing, and freezing
techniques. With Chhuya,
experience the best in the
frozen fish market.

Phone Number Country

Message

Visit Our Office

House 29, Road -02, Sector 07,
Uttara Model Town, Dhaka 12

RAW FISH
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Truefitt & Hill
Photoshoot
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Mighty Chips
Photoshoot with
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Mighty Chips
Photoshoot with

Shanto
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ACI
= ACI Motors

YAMAHA Women'’s Day
Photoshoot
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ORIX Women'’s
Day Photoshoot







Forum Panel Leader Introduction Event
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Mighty Chips
Reels & Stories




Klubhaus
Reels & Stories

KLUBH®aUS
KLUBH®US

Busy Schedule?

UNMISSABLE
FASHION

No Time for 7
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Yamaha
Reels & Stories

SELECT YOUR
DREAM RIDE
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We work with different kinds of
companies and individuals - from
municipalities, large scale industrial
companies and chains to arts
organizations, small businesses and
start-ups.

Regardless of your goals, we are
confident that we can provide insight
and creative value to your strategy.
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